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Provisional patent on PageRank 



Panda = No Low Quality 

 



Penguin = No Link Spam 

 



Hummingbird 2013 



Hummingbird 2013 

RankBrain 2015 



Hummingbird 2013 

RankBrain 2015 

BERT 2019 



2021 Page Experience 

Update 



Conductor study of 310 million 

visits 



BrightEdge study analyzed billions of pieces of 

content 





Trends in Search  

Keyword  CPC  
Indianapolis Semi Truck Accident Lawyer $905  
Mesothelioma Lawsuit Lawyers  $756  
Real Estate Litigation Lawyers Near Me  $141  
Small Business Lawyer Maryland $73  
Intellectual Property Lawyer Long Island $35  
Estate Planning Lawyer $20  





Findlaw.com 



Mintz.com 



2021 SEO Landscape 

• Content 

• User Signals 

• UX / Page 

Experience 

• Tech / Core Web 

Vitals 

• Social 

• Links + Brand Signals 

All of which make your website better and protect referrals 





1. Set Up ROI and Campaign Tracking   

Metrics 

• # of leads 

• From what sources 

• Bounce Rate 

• Ranks 

• Errors 



1. Set Up ROI and Campaign Tracking   

Metrics 

• # of leads 

• From what sources 

• Bounce Rate 

• Ranks 

• Errors 

Tools 

• Google Analytics 

• SEMrush 

• Advanced Web Ranking 

• Etc. 

Make sure your metrics tie back to bigger picture law firm’s goals 

Legalmarketingreview.com/downloads   Marketing plan template 

 

And the PowerPoint slides PDF for this webinars  



2. Create Deep and Varied Content 



Types of Content 

1. Your Main Website Pages   

2. Images and Infographics   

3. Videos and YouTube SEO   

4. Podcast Marketing   

5. Blogging 

6. Guest Blogging  

7. E-books  

8. Press Releases  

9. Webinars 

10. FAQ Pages and Voice Search 

11. Topic Clusters 

12. Link Bait  

13. Case Studies 

















 #1 for: 

 

“tips on how to 

file a patent” 

 

2,858 words 





















Content Based on Competitive Analysis 

Company Name Pages Links Keywords Traffic Value Page Speed 
Mintz.com 18,800 3.13k 51k 87k 3.6s 
Ropesgray.com 15,800 2.49k 35k 18k 5.0s 

Goodwinlaw.com 12,900 1.48k 26k 48k 4.9s 

(Data from 1/2020) 



Content for Specific User Intent 



Content for Specific Actions 



Use Keywords but Know They are 

More of a Prerequisite 

" The importance of individual keywords continues to 

decline-also as a result of Google machine learning 

algorithms.  

 

The relevant factors above showed that good rankings are 

based on the holistic optimization of text at a topic level, 

meaning that the keyword itself is now of secondary 

importance.“ Searchmetrics 



Keywords in the body 

Top 10 have 7.5 

instances 

Top 20 have 7.4 

instances 

Keywords go here 

Title Tag 

Meta Description 

Headings (H1 and use H2 

also)  

Body Text  

Alt Tags 

URL 

Relevance 

Relevant content can rank without exact 

keywords 

Topical Authority Trumps Keywords  
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Content Factors 
  

• Relevance is key 

• Well over 1,000 words 

• Comprehensiveness  

• About half of the top 20 URLs include the keyword in their title. 

  

“This clearly demonstrates that Google evaluates content according to its 

relevance – and not by the inclusion of individual keywords.” Searchmetrics 

  

 



Want to put yourself in the top 5% of 

bloggers? 
Two million blog posts are published every day. Using any of the following techniques will put you in the 

top 5% of all bloggers, according to Orbit Medias 1,000-person study: 

 
1. Put in the Time 

Just 5.5% of bloggers spend 6+ hours on a typical post. 

 

2. Go Deep 

Only 4.9% of bloggers write 1500+ words per post on average. 

 

3. Flood the Zone – IF you can sustain it  

Only 4.7% of bloggers publish daily. 

 
 

 



Want to put yourself in the top 5% of 

bloggers? 
Two million blog posts are published every day. Using any of the following techniques will put you in the 

top 5% of all bloggers, according to Orbit Medias 1,000-person study: 

 
1. Put in the Time 

Just 5.5% of bloggers spend 6+ hours on a typical post. 

 

2. Go Deep 

Only 4.9% of bloggers write 1500+ words per post on average. 

 

3. Flood the Zone – IF you can sustain it  

Only 4.7% of bloggers publish daily. 

 

4. Build a Team and a Process for Perfection 

Just 2.8% of bloggers use more than one editor in their process. 

 

5. Add Audio 
Only 2.6% of bloggers are producing audio content. 

 

6. Promote with social, SEO and email 
 

Although research shows that the ideal blog post length for SEO is more like 1500 words, only 1 in 20 

bloggers produce content that long. A tiny percentage (only 14 respondents) write epic length content as 

a general rule. 
 

https://www.orbitmedia.com/blog/ideal-blog-post-length/


Ideal Length Guidelines for 

Everything in Your Marketing 



Ideal Length Guidelines for 

Everything in Your Marketing 



Conclusion  
  

To succeed in SEO and content marketing, you must build real 

authority, based on content that has insight, not just content to satisfy 

search engines. 

 

If you have true insight inside you, the rest will fall in line with the right 

help.  

 



1.    semrush.com 

2.    gtmetrix.com 

3.    webpagetest.org 

4.    google.com/webmasters/tools/mobile-friendly 

5.    google.com/analytics 

6.    google.com/webmasters/tools/home?hl=en 

7.    search.google.com/search-console/mobile-

friendly 

8.    ahrefs.com  

 

Resources/Tools 

legalmarketingreview.com/downloads  
 

https://www.legalmarketingreview.com/downloads/




Free Competitive Analysis 

Offer  

jm@mcdia.com 978-423-

4274             

  

Email us 4 competitors and we will tell you what they are doing with 

SEO/Content 

mailto:jm@mcdia.com




Why Are You Writing or 

Speaking?  





Identify Your Audience 

More than 

80% of traffic 

to this article 

came from 

people on  

this website. 

Readersh

ip From: 

 Walmart 

 Crate and Barrel 

 Bank of America 

 Safeway 

 Kohl’s 

 City of Madison, 

WI 

 City of Green Bay, 

WI 

 City of Janesville, 

WI 

 City of Rockford, IL 



What Questions Do Your Clients  

Ask You? 

  



What Questions Do Your Clients  

Ask You? 

  

EEOC: Mandatory COVID-19 Vaccination Guidance

CARES Act Expands Unemployment Insurance Benefits

COVID-19: ADA Takeaways for Businesses Requiring Face Masks

Illinois COVID-19–Related Unemployment Benefit Changes

Department of Labor Issues OSHA, Wage/Hour, and FMLA Guidance Addressing COVID-19

Questions About COVID-10 PPP Terms For Loan Forgiveness

Highlights of the CARES Act: Forgivable SBA Loans

Crossing State Lines During the COVID-19 Pandemic

COVID-19 Shelter in Place Orders: What's an Essential Business?

Can Employees Refuse to Return to Work due to COVID-19?



What Questions Do You Need 

Answered? 



What Makes Thought Leadership Pop? 

families first coronavirus 
response act 
ppp loan forgiveness guidance 
zantac lawsuit 
california shelter in place date 
ppp forgiveness requirements 
paycheck protection program 
force majeure clause 
shelter in place california 
michigan shelter in place 

covid 19 patent 
indiana stay at home law 
care act unemployment 
stay at home orders legal 
are hotels open in florida 
business interruption 
insurance covid 19 
indiana stay at home order 
cares act unemployment $600 
hair cuttery bankruptcy 
 
 
 



What Makes Thought Leadership Pop? 

families first coronavirus 
oregon stay at home laws 
ppp loan forgiveness guidance 
california shelter law 
california shelter in place date 
ppp forgiveness requirements 
paycheck protection program 
force majeure clause 
shelter in place california 
michigan shelter in place 

sba ppp loan forgiveness rules 
indiana stay at home law 
nc shelter in place 
stay at home orders legal 
are hotels open in florida 
business interruption 
insurance covid 19 
indiana stay at home order 
cares act unemployment $600 
ppp loan forgiveness rules 
 
 



How Do We Do Meta, Subtitles, Alt Text 

+ Social Media at NLR? 



Long-Tail Search Terms = Snacky 

Source: http://neilpatel.com/blog/7-brilliant-examples-of-brands-driving-long-tail-organic-traffi 



What to do if you Want to be Known For 

Something In Search? 

Variations / Analogous Language 
 

Quick Blast on Various Owned 
Properties 
 

Develop Relationships with News, 
Industry Verticals, Adjacent 
Industries (AKA Accounting, 
Consulting, Risk Management) 



What to do if you Want to be Known For 

Something In Search? 

Third Party Syndication 
 

Linking – Internally + Repurposing 
Content 
 

Consistency + Regularity  
 

Evergreen and Newsy Content 



Free Competitive Analysis Offer  

jm@mcdia.com 978-423-4274             

• Email us 4 competitors and we will tell you what they are doing with 

SEO/Content 

Webinar December 9th 2020 12:00 PM ET [Part 2 - SEO Action Plan for 2021 and 

How To Use Essential Tools] 

 

https://go2.mcdougallinteractive.com/content-marketing-and-seo-2021-webinar 

mailto:jm@mcdia.com

